square feet, serve as com-
mon areas and can house
large parties.

Showrooms are laid out
in a grid pattern, with
product categories mixed
throughout the building.
Although the third and
fourth floors house perma-
nent showrooms, most of
the building functions as
temporary space. Thus, the
building can be used year-
round for events, conven-
tions and meetings, in
addition to its use for the
twice-a-year furnishings
markets.

Johnson, of the city’s
Economic Development
Corp., says Showplace “ele-
vates High Point to anoth-
er level to be able to
accommodate multiple industry
trade shows. We can now compete
for different shows that we weren’t in
a position to compete for in the past.”

“We've created a very people-
friendly building,” Easter says. “The
same layout that helps the buyer
also helps our exhibitors, whether
it’s location directories, cafés or
phone banks. We've spent an enor-
mous amount of time working on
the footprint, because we think
that’s vital to the life of a building.”

Exhibitors like Ron Bramble are
excited about being in the new
building. The Bramble Co. has
grown with Showplace since the

company started in 199§, he says.
“We’ve become recognizable
through Showplace so people expect
us to be there,” says Bramble, vice
president of the furniture and deco-
rative accessories manufacturer.
“People know our name so they will
be looking for us.” Bramble says he
is not concerned with buyers hav-
ing trouble finding his new home.
“I'think people are going to walk the
whole thing anyway,” he says.
When Walters and Easter, Show-
place’s founding managers, decided
to build a permanent structure, one
of the challenges was to make the
new building as enjoyable to shop

as the temporary struc-
tures it would replace.
Buyers loved the high
ceilings and easy-to-nav-
igate halls of the tents,
says Easter. Showplace
partners wanted the new
building to be just as wel-
coming and easy to walk.

Showplace held a
design competition that
brought some of the
largest architectural firms
to High Point to experi-
ence the bustle of a mar-
ket and gather input from
attendees. In the end,
seven firms made presen-
tations. When Showplace
partners saw Hyndman &
Hyndman'’s plans, “we
4 just looked at each other

and grinned,” recalls East-
er. They knew they had found the
winner.

Easter says she hopes that Show-
place will not only serve furnishings
buyers and exhibitors, but also will
become a landmark for the city of
High Point, where all of the owners
live. The team includes co-manag-
ing parters Easter and Walters, Earl
N. “Phil” Phillips Jr., James H. Mil-
lis and Paul Brayton. Q

Guy Adamson, based in Greensboro,
N.C., writes for Home Décor Buyer
magazine.



